
   
 

   
 

  

 

 

 

 

 

 

                                                                                                                                           MODEL CONFERENCE OF PARTIES 5 

ACTION PLAN 

 

School Name:  Cambridge Court World School                       STATE: Rajasthan            CITY: Jaipur  

MCOP5 Target 6: Working for REUSE in Fast Fashion Sector. 

ACTIONS HOW? WHO? WHEN? 
HOW WILL PROGRESS BE 

MEASURED? 

 1 

RECORD SURVEY / 

INVESTIGATION                                            

Making Forms, Running surveys 

and Talking to general  public. 
From General Public, 
Students, Recyclers and etc. 

July – August 2024 

Preparation of Presentations 
and videos to state facts and 
evidence with elucidation of 
facts. 



   
 

   
 

    
  
             2 
  AWARENESS 

Conduct events – 
1. Street Plays – Preparing 

Volunteers  
2. Hosting seminar – In 

Localities/ Societies  
3. Community Talks with General 

Public  
  

Stakeholders- General Public, 
Volunteers, RWA agents and 
Swachh Bharat Officers 

August 15- Septemeber 2024 

commence tracking the number 
of 
sessions, campaigns held, and 
analyze our social media pages. 
diligently document the 
successful 
sessions and the impact on the 
communities we have assisted. 

 
             3 
CLEAN UP DRIVES WITH 
PLASTIC AUDITS. 
  
  
  

1. Starting ‘Clean Up’ missions 
and campaigns in school and 
localities. 
2. Providing sustainable 
measures to parents and keep 
Surveys drive data-driven insights 
for strategic analytics. 
3.Installation of recyclable points 
for fast fashion and waste 
management. 
4. Giving Certificates of 
appreciation to vendors and 
hawker. 

Students, RWAs, Govt 
Authorities, NGOs, 
Foundation 
and Local People  

September 30 to October 31 -
2024 

By weight of plastic waste 
collected Number of volunteers 
for cleanup drive (trend) By 
followers and interaction in 
social media Reduction in the 
number of hotspots 

 
             4  
PROMOTION OF 
ALTERNATIVES 

Social media presence and 
Advertising in social media 
[We will host workshops and 
campaigns in schools and 
 
Students, NGOs, startups, 
enthusiasts 
 
Throughout Sales, social media 
influence, 
number of collaborations as well 
as picture evidences. 

Students, NGOs, startups, 
enthusiasts 

Throughout 

Sales, social media influence, 
number of collaborations as 
well 
as picture evidences. 



   
 

   
 

 
communities to promote 
these alternatives. By 
partnering with various NGOs, 
we can reach a broader 
audience and amplify our 
message.} 

 

 

 


